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Mational Business Association of Colombia is a non-profit organization whose main purpose is to expand and

promote economic, social and political principles within a free enterprise system, based upon beliefs that include
human dignity, political democracy, social justice, private property and liberty ANDI is, currently, the country's most
important non-profit organization with more than 1.200 members that represent around 40 % and 55 % of the Proyectos Especiales
national GDP.

ANDI was created in the city of Medellin in September 11, 1944, and since then it has always been the most
important private sector association. It groups more than 1100 companies that belong to different sectors of the
economy. manufacturing, financial, food, mining, health, agriculture, services, among others and therefore
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National Business Association
of Colombia (ANDI)

-;""- presence in 13 regions:
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Confecciones
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Schweizerische Fidgenossenschaft
Confédération suisse
Confederazione Svizzera

Confederaziun svizra

Swiss Agency for Development
and Cooperation SDC

The Project S mis

Corporate water footprint

Assess, reduce and manage water related
impacts with a life cycle approach (water
footprint - ISO 14046)

Value chain engagement
Engage suppliers and costumers
in reducing impacts on water

o el agua
nos une

SuizAgua América Latina

Watershed collective actions

Engage with stakeholders to jointly deve-
lop actions for sustainable water manage-
ment and protection of ecosystems

Corporate water stewardship strategies
Integrate water risk management
into business strategies. Transparency.



Awareness + Science anp1 PAIS
To make decisions and implement
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Regional and Collective Approach

Acciones territoriales

Linea base
* Pricridades corparativas
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Sharing Knowledge and Best Practices
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Scale Up and Expand Impact

Water + Circular Economy
+ Climate Change + Biodiversity

O
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Por el Putumayo

. Blodlver5|ty and development (ANDI)
e National Water Center (ANDI)

New stakeholders, new models



Change Behaviour
Business and People

http://www.elaguanosune.org/


https://www.youtube.com/watch?v=Fmp52PQe5_A
https://www.youtube.com/watch?v=Fmp52PQe5_A
https://www.youtube.com/watch?v=Fmp52PQe5_A
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